Ruckus Nation Sample Scorecard
1. Appeals to Kids: Kids 11 - 14 years old will like the product. [25 Percent Weight]

For this category, compared to the other product ideas this idea is:

] Poor O.K. Good Great Best Ever! .
Boring / Dull I i } i i Exciting / Cool

Not fun or engaging Suptcfr futm Etnglia_%ing,
attractive to kids

2. Gets Kids Movi NQg: The product will get kids 11 — 14 years old to be more physically active. [20 Percent Weight]

For this category, compared to the other product ideas this idea is likely to lead to:

. Poor O.K. Good Great Best Ever! . L
Low Activity I i } i i High Activity
The idea will lead The idea leads to
to low levels of high levels of
physical activity physical activity
3. Keeps Kids Movi NQg: The product keeps kids 11 — 14 years old physically active. [20 Percent Weight]

For this category, compared to the other product ideas this idea is likely to have:

Poor O.K. Good Great Best Ever!
Short-term Impact | t i } i  Long-term Impact
The idea will not maintain The idea will maintain
physical activity and/or physical activity and/or
little to no repeated use will be used repeatedly

4, Orig inal ity: The idea is bold, fresh and creative. [20 Percent Weight]

For this category, compared to the other product ideas this idea is:
Poor O.K. Good Great Best Ever!
']

Ordinary ! b ! ' / Visionary / Unique

Evokes a ‘WOW'’ response.
New idea, use or application
that is ingenious, innovative

and inspired

The idea is familiar and stale.
Simply repackages an
existing idea

5. Gives Kids Control: the product allows kids 11 — 14 years old to be in control of its use. [15 Percent Weight]

For this category, compared to the other product ideas this idea is likely to give kids:

. Poor O.K. Good Great Best Ever! .
Little Control [ } i } i Maximum Control
Kids would need Kids would need little to
substantial supervision no adult supervision or

or help from adults help from adults
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